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UPDATED 5/8/25




Contents

Overview Logo Color Typography
1 Ourldentity 6 Logomark 13 Primary 18 Plus Jakarta Sans
2 PreviouslLogo 5 Combination Mark 14 Secondary 19 WheretoFindlt
3 Applications 6 Color 15 Tints
/  SafeZone & Size 16 ColorContrast
8 Misuse
9 Sublogos




Overview



Overview Logo Color Typography Design Basics

Our Identity Ourvisual identity helps everything we create feel unified, professional, and trustworthy. This guide
shows you how to use our brand elements like logos, colors, and type so your materials always reflect

who we are and what we stand for.

Whenwe alluse the logo and brand elements the right way, we help build trust and recognition for the
LTC. Consistency makes our materials look professional, unified, and reliable.
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Previous LOQO Following our brandrefreshin August 2024, we are no longer using any logos or materials created before
this time. If you come across something with outdated branding, please let the marketing team know.
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These are examples of our visual identity at play in our actual marketing materials.
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Affordable

Through a cost-sharing model, school
districts can access the benefits of
coaching without adding staff or
committing to a full-time employee.

Custom Plans

Participating school districts select
the total number of contractual days
ranging from10t0 170, as wellas
specific coaching activities.

Embedded Support

Your teamis provided with
individualized, ongoing support
throughout the schoolyear, helping
them grow and reach theirgoals.

Get Started

Why should you hire an
Instructional

Technology Coach?

Technologyis evolving rapidly and will continue to play
arole in students’ lives after graduation. School
districts devote a substantial budget to technology
devices. By partnering with the LTC Instructional
Technology Coaching Program, you're notjust
investing in technology; you're investinginyour
teachers, your students, and the future of your school.

Recognized as a “Story of innovation” inthe 2024 NETP
Reportand a State Achievement award winner for
Digital Content by SETDAIN2023,theLTC Instructional
Technology Coaching Program serves as a catalyst for
innovation, ensuring that educators are equipped with
the necessary tools and strategies tointegrate
technology seamlessly into the curriculum. Our
coaches provide ongoing professional development
and personalized support alignedto each teacher's
instructional goals.

Ourinstructional technology coaching program offers
a cost-effective solution for enhancing teacher
effectiveness,improving student outcomes, and
ultimately, achieving academic success.

L 55 217-893-1431 <] support@ltcillinois.org | 3 Itc.site/coachingprogram

Typography

Th | | |
ese are examples of ourvisual identity at play in our actual marketing materials

Design Basics

Learning
Technology
Center

Start Your Al Journeyle

H 3
H

)
ad

Consulting on Al Policy
Craft ethical Al guidelines and culture

Supportin Creating Al Plans

Devel istri i
op district-wide plans tailored to your needs

Variety of Al Workshops

Reimagine assessmen

iteracy with engaging ttoaddress Al and digital

experienced trainers.

Customizable PD Experiences

£ : :
ngage in flexible professional development

perso P g
ized toy |
nal ze ourd strict's s ecific needs and oals.

Explore Al Tools, Apps, and Resources

toe 'la CECIaSS oom iearni ga dteac I g

Unlock your Team’s
Transformative
Potential

Cut through the buzz to discover how Al

can personalize | i
| earning and i
routine teaching tasks d streamine

Eachof our trainings focus on

practical strategi
. gies that your te
cammplementimmediatse/ly. o

Additional Benefi
ts f
Schools & Districts: o

.
_,;n“:. Hands-On Learning
with current Al tools

Epgaging Trainers
with decades of
classroom experience

e

v No Experience Necessary
All skill levels welcome

Get Started Now

m events@ltcillinois.org

g EASY STEPS

to In-District Edtech
Professional Learning

ADMIN ACADEMY

Lead Your School’s

CS Future

Build a sustainable

computer science plant

:j; :;et::cso itat? mandates and prepares
anincreasingly technological world.

Sorinaf =
@ springficid, I @) sune 26, 2025

” v

IN CONJUNCTION WITH

CSPD

WEEK

@g-%:w_g@m

i

Itc.site/csleaders







Overview Logo Color Typography Design Basics 6

Logoma rk The abstract shape and clean typography is both inviting and dynamic, reflecting our innovative spirit

and commitment to providing flexible solutions. The logo should be used on all resources that are made
to be shared outside of the LTC.

Never attempt to recreate ourlogo. Always use official versions provided by the LTC Marketing team.

Logomarkrefers to the graphical portion of the logo only.
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Combination Mark Combination Mark refers to the logomark and words used together. The wordmark should never be used
without the logomark.

COMBINATION MARK

Learning
Technology
Center

LOGOMARK WORDMARK
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Color Always place thelogo on abackground with enough contrast to keep it clearandlegible. Use white or
light versions on dark backgrounds, and dark versions on light backgrounds.

The light bluelogois preferred, unless it conflicts with the backgroundin any way.

Learning Learning
LTC  Technology Technology
Center Center

Learning Learning
LTC Technology Technology
Center Center
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Safe Zone & Size Space around thelogo must be, at a minimum, equal to the height of the T. Maintaining clear space
around the logo ensures visibility and recognition.

The logo must be atleast 30px wide when used digitally, and at least .5 inches wide in print. Be sure you
can’t see pixelsinthelogo, it should appear to have crisp edges.
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The logomark and combination mark should always appearin their original forms, without any alterations
ordistortions.

Misuse

Do not juxtapose orcombine the
logomark and wordmark in an

Do notreplace thelogomark’s
primary colorwith off-brand colors.

. unapproved manner. Do notuse the
Learnlng wordmark separately from the logomark.
Technology
Center

Do not alterthe logomarkinany way - no
stretching, tilting, or skewing.

Do not place images
within the logomark.
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The newlogo forlLTPPis a sublogo of the main LTC logomark. This sublogo should be used on all ILTPP

materials, following the same spacing, size, and misuse guide

ines outlined forthe main

The primary sublogo should be used the majority of the time. |

'he secondary sublogos s

whenthere are space constraints, such as thelogo needing to fiton abutton or pen.

lllinois Learning @
Technology

Purchase Program ILTPP

PRIMARY SUBLOGO SECONDARY SUBLOGOS

ogomark.

nould be used

@) LTPP
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Prima ry Our color palettereflects the LTC's commitment to technology, trust, and innovation. Using these colors
consistently helps everything we create feel connected and professional.

Primary colors should be used most often. At least one of them, especially the blues, should appear
iIn every design.

HEX: #1b1642 HEX: #179ed3 HEX: #e40054

CMYK: 98,98,40, 47 CMYK:75,22,3,0 CMYK: 4,100,56,0

Dark Blue Light Blue Pink

strong, dependable, clean fresh, energetic, digital-forward bold, creative, attention-grabbing
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Secondary

Color

Typography Design Basics

Use these as supportive accents or tints when you want to add more variety.

HEX: #66b545 HEX: #8bl1b82

CMYK: 65,4,100,0 CMYK: 54,100,11,1

Green Purple

friendly, growth-oriented imaginative, expressive
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Tints

Logo Color

BACKGROUND
HEX: #c9e/f5
CMYK: 20,1,2,0

TEXT

HEX: #005a%a
CMYK: 97,70,12,1

Typography Design Basics 15

Tints can be usedin more colorful, playful material as a background for text. When doing this, use

our primary and secondary colors at 25% opacity for the background. Forthe text color, referto the
swatches below.

These swatches are darker versions of our color palette, only intended to be used as text colors
overlaying these tints.

BACKGROUND BACKGROUND BACKGROUND
HEX: #f7c8d8 HEX: #daeddb5 HEX: #eJcael
CMYK: 0,26,3,0 CMYK: 15,0,20,0 CMYK: 9,21,0,0

TEXT TEXT TEXT

HEX: #b80043 HEX: #3d6c34 HEX: #8bl1b82

CMYK: 20,100,67,9 CMYK: 77,535,100, 25 CMYK: 54,100, 11,1
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Color Contrast

Typography Design Basics

e Usedarkblue orblackonlight backgrounds.
o Usewhite orlight blue on dark backgrounds.

16

Always make sure there’s enough contrast between text orlogos and the background.

e Avoidplacing text orlogos directly overbusyimages or graphics.

This helps ensure readability and accessibility for everyone.

Learning

LTC  Technology
Center

The Learning Technology Centeris a
statewide program that supports all public
K-12 districts, schools, and educators
through technology initiatives, services,

and professional learning opportunities.
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The Learning Technology Centeris a
statewide program that supports all public
K-12 districts, schools, and educators
through technology initiatives, services,
and professional learning opportunities.

L B

Learning

The I_\eg_[nlng Technolo®y ri
statewl’depr ram that suports alfpubhc
K 12 dvrs}rlots sc#»ools and edudgtors
”f\ throughl%Eh\dgy initiatives, servie ‘
and profeg ional learning opportunltles.

>
g g
- 3



Typography



Overview Logo

Plus Jakarta Sans

Color

Typography Design Basics

Typography plays abigrole in keeping our materials clear, professional, and on-brand. We use Plus
Jakarta Sans because it’'s modern, readable, and works well across all types of media.

Plus Jakarta Sans has a variety of weights that makes it well-suited for everything from big headlines to
smallerbody text.

18
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How to Use It

Heading Bold, Extrabold

Subheading Semibold, Bold

Body Text Regular

Emphasis Bold

Typography Design Basics

19

Use Plus Jakarta Sans for all LTC materials. Make headings the largest, subheads about half that size, and

body text smaller. Headings should not exceed two lines of text without breaking it up wit

Make sure your text color contrasts clearly with the background. If you're unsure, stick wit
black onlight backgrounds, or white text on dark backgrounds. Referto page 15 forrules

The largest text in the design Google Suite: search “Plus
Sans” inthe font menu.

~V2the size of the heading, adds extra context

nasubheading.

ndark blue or
about tints.

Jakarta

Canva: use our LTC Brand Kit.

Ordownloadit forfree from

9-14ptinsize Google Fonts.

Same size as body text


https://fonts.google.com/specimen/Plus+Jakarta+Sans

